Sarah Arnold, Owner, SociallySeasoned; Adjunct Faculty, Indiana
Wesleyan University

Sarah Arnold owns and operates SociallySeasoned, a digital
marketing agency serving local small-medium sized
businesses. She has spent her career in the marketing
industry as well as a current Adjunct Faculty at Indiana
Wesleyan University teaching Communication courses.

Sarah received her MA in Communication & Leadership
Studies and Certificate in Servant Leadership from Gonzaga
University and BA in Spanish from Indiana University, Fort
Wayne.

Born and raised in Fort Wayne, Indiana, Sarah now lives in
New Haven with her husband and two daughters.

Sarah spends much of her free time volunteering, serving in
roles such as the Board Chair of the New Haven Community
Foundation; Board member of First Fridays Fort Wayne;
Marketing Committee Chair of Fort Wayne Children’s Choir;
Marketing Committee Member of Advancing Voices of
Women; Member of Social Media, Announcements, and
Worship Teams at Blackhawk Ministries; and Board
Member of American Red Cross, Northeast Indiana Chapter.

Awards and Recognitions: ® Advancing Voices of Women Campaign Institute Graduate (2020) @ Business
Weekly Forty Under 40 Award Winner (2019) @ Fortitude Fund Entrepreneur Grant Recipient (2019) e
YLNI Leadership Institute Graduate (2011)



